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Statutory Body under the Ministry of Health & Family Welfare

File No, 23-6/2022-INC Dated:) 1 SEP 2026

Notification No. 17 of 2026

Sub: “Swachhata Hi Seva 2026” (SHS-2026) campaign to be held from 17 September, 2026
to 2" October, 2026 with voluntary Swachhata service (Shramdaan) ‘Ek din, Ek ghanta, Fk
Saath on 15t October, 2026(Thursday).

The annual campaign of Swachhata Hi Seva has been observed since 2017 and this year the
campaign will begin from 17" September, 2026 to 2 October, 2026 being observed as Swachh
Bharat Diwas. This year theme Swachhata Mein Sahbhag, Swachh Bharat Viksit Bharat

“underscores the collective role and responsibility of every individual in driving the vision and Sankalp
of Swachh and Viksit Bharat.

In view of above, all Principals, to ensure that Nursing students under supervision of Nursing
Faculty are fully engaged in cleanliness of Nursing Institutions including hostels & surroundings
areas as a part of this campaign.

The Key focus areas of SHS-2026 for involving nursing students & faculty are as follows: -

(i) Transformation of Cleanliness Target Units (CTUs ie CON/SON) & Nursing Institution premises:
difficult and dirty spots will be identified, mapped and cleaned in a time bound manner.

(ii) Swachh Paathshala - Yuva for Swachhata: Engagement and sensitization of Nursing students
through activities such as 'Swachhata Gyan Yatra', including exposure visits to Solid Waste
Management facilities, and 'Swachhata evam Jal Sanchay Samvad' involving elocutions, debates
quiz competitions etc on Swachhata, rainwater harvesting and water management.

(iii) Jan Bhagidari for Swachhata: Door-to-door awareness drives and citizen engagement
initiatives for awareness regarding Solid Waste Management (SWM) Rules, 2026 and promotion of
four-way source segregation and composting; Sports activities for Swachhata; Swachh Parv/ Harit
Parv through eco-friendly celebrations; plantation drives under 'Ek Ped Maa Ke Naam'; special
activities on World Tourism Day (27th September, 2026) and on Swachh Bharat Diwas (2nd October,
2026).

(iv) Swachhata se Samriddhi: Promotion and strengthening circular economy through "Kabaad se
Jugaad - Waste to Wealth' and "Kabaad se Kala Waste to Art', old books/ toys/ clothes donation
drives and RRR (Reduce, Reuse, Recycle) initiatives.

(v) Voluntary swachhata service (shramdaan), "Ek Din, Ek Ghanta, Ek Saath’, will be convened on
1st October, 2026 (Thursday).
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Striving to Achieve Uniform Standards of Nursing Education

Website: www.indiannursingcouncil.org E-mail: gecy.inc@gov.in
Phone: 011-66616800, 66616821, 66616822
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Principal of Nursing Colleges/School will ensure that all activities undertaken during SHS-
2026 are uploaded on daily basis on specially curated IT portal (https://swachhatahiseva.gov.in/)
for SHS-2026.

The guidelines on Swachhata Hi Seva issued in this regard by Government of India are attached.
(Copy attached)

This issues with approval from the competent Authority

floe

Col (Dr) Sarvjeet Kaur
Secretary

Circulation: -

1. Registrar, All State Nursing Councils

2. Registrar, All Universities implementing Nursing Programg
3. Principal School/College of Nursing

4. INC Website
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Guidelines on Swachhata Hj Seva 2026

I, Background;

Diwas. As a prelude to that, to strengthen voluntarism and collective action for Swachh
Bharat, a fortnight of ‘Swachhata Hi Seva’ (SHS) has been observed since 2017, The
annual ‘Swachhata Hj Seva’ (SHS) campaign is heid from 17t September - 2nd October
(Swachh Bharat Diwas) to mobilize widespread citizen.action & ownership for Swachhata,

The theme for SHS 2024 was ‘Swabhav Swachhata, Sanskaar Swachhata’, which has
since been adopted as one of the core principles and guiding ideolog_ies of the Mission.
Building upon this core principle, SHS 2025 focused on ‘Swachhotsav’ and the spirit of
clean festivities angd Community celebrations. For SHS 2026, besides the regular pillars,
the campaign also aims to create awareness on and emphasize roles and responsibilities
of various stakeholders for the Solid Waste Management Rules, 2026, strengthen
participation of students and youth for Swachhata and leverage collective ownership &
Jan Bhagidari to dgrive our vision and Sankalp of a Swachh and Viksit Bharat.

il. Swachhata Hj Seva- 2026: The Campaign

2.1 Campaign Period

The campaign will be organised from {7t September — 2nd October 2026,
2.2 Campaign Theme '

SHS- 2026 will focus on the theme ‘Swachhata Mein Sahbhag; Swachh Bharat, Viksit
Bharat’ in a ‘Whole of Government’ and ‘Whole of Society’ approach.

2.3 Important Notice: Flood Affected States/UTs

‘y“fﬁﬂ_cﬁoain&?héﬁi:aj:f.:.cégféhéities%':--may. Keep the spit of seva
disaster relief works by incorporating the highest standards
the prevention of diseases, . -

UTs_may also cany forward:SHS 20
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. Key Campaign Pillars

As part of SHS 2026, the following five pillars of activities are requested to be carried
out by local bodies, States/UTs, Ministries, line departments and CPSEs:

o '.';__Jan_ E.h“a:agidéfr:i};_fpr SWa_c'hh%at'é\”

" Swachhata Se Samriddhi

IV. Proposed Indicative SHS 2026 Calendar

To encourage structured implementation and focused citizen participation, the following is
an indicative, chronological thematic calendar with multifarious elements that may be
used for devising a dedicated campaign plan during Swachhata Hi Seva 2026. The States
JUTs, Urban/Rurat Local Bodies and concerned Central Ministries/Departments may
conduct any or all of the below-mentioned indicated activities under each pilar, preferably
on the below-mentioned dates, to showcase a collective approach to swachhata at scale.

However, Ministries, Departments and States/UTs may finalise their campaign and day-to-
day plans as per their convenience and ground situations/focus areas, in alignmeni with
the respective SHS Pillars outlined above, during the campaign period from 17th September

to 2nd October 2026:

ivities:

SWa;::Iih Paathrsﬁalé-‘ Yh\ra for S-'\'m.r;chhata ‘

Awareness/Demonstration Activities for SWM Rules,
2026 and 4 — way source segregation.

Swachhata Gyan Yatra - exposure visits of school
students (preferably class 6 to 12) and youth to SYWWM/
SLWM and other SBM assets

Swachhata Evam Jal Sanchay Samvad- interactions,
debates, conversations on coming together for
Swachhata, rainwater harvestingand water management
Political Leadership, School Principals, Eco-clubs,
MyBharat volunteers etc to be engaged

Citizens
Pol.
Leadership
Institutions




Promotion of Reduce, Reuse, Recycle (RRR) Mantra;
donation of books, toys, clothes, shoes, gadgets/
electronic items etc for recyclingfreuse

vi.  Wall Paintings/ Themat

ic Art com etitions
Timebound Transformation

of Cleanliness Target Units Citizens
(CTUs)y Garbage Vulnerable Points {GVPs) '
L

institutions
Time bound identification, Cleanup & transformation of
GVPs/ CTUs

fi. Site Beautiﬁcation, promote selfies ang social medig
engagement with the citizens

ii. Involving poiitical leader

19— 307 Sapt

ship, local eminent citizens,
retired paramilitary and armed farce personnel, Padma
Awardees, youth ambassadors, local NGOs, CSQs,
development partners etc

Clean Public Places

Citizens
Institutions

Bazaar/Market Areas/Village Haats
i Streetfood vendors and buyers ensure clean bazagrs (4-
way segregation, plastic-free, litter-free)
ii.  Carry your own bag awareness drives
li.  Noredand yellow spotdrives-Advocacy on non ~ittering
of gutka/ pan masaia sachets/ other Muiti-Layer Plastics
(MLPs) / cigarette butts etc, {as applicable)
V. Awareness on SWM Rules, 2026

Mohallas/ Neighbourhood
i.  RWAs ang mohallas /
neighbourhood ciean

Registration drives of RWASs/ rural bodies as BWGs

Public Toilets lCommunity Sanitary Complexes

L. Use, maintain public toilets/CSCs, promote user
feedback

il Promote awareness of Do's and Don'ts;
Karo and increaseg use of public toilets

lii.  Review O&M arrangementof CSC/Public Toilets in rural
areas; Cleaniiness drive at Public Toilets/ CSCs

Water Bodies

I Cleaniiness drives at lakes rivers/ghats, tourist-centric
beaches, Oceans, drains/ nallahs

. Rejuvenation of stepwelis, ponds, small river streams,
Amrit Sarovar etc.

rural  bodies keeping
fi.

Use Karo Flush




Offices
i. Promote segregation & recycling in offices
ii. Offices adopt clean desks & clean campus norms
ii. Promote use of digital documents & minimum prints, use
of digital banners in events
iv.  Reusable botiles and cups in meetings and conference
rooms

231 24 Sept,

Jan Bhagidari Advocacy drives for: {i} SWM Rules, 2026 (ii)
4 — Way Waste Segregation under SWM Rules, 2026: Ab Do
Nahi Chaar, (lii) Home Composting (iv) Say No To Plastics
and (v) Reduce Reuse Recycle Drives

i. Door-to-Door Awareness by Political Leadership,'

ULBs/RLBs, stakeholders and Other Unigue Awareness
Drives

ii. Promoie Home composting awareness and compost
distribution drives

ii. Advocacy on No Littering in public places

iv.  Say no to single-use plastics: Promote use of Cloth Bag
for Shopping

v. Say no to disposable cups, cutlery & carry steel/glass
bottles, tumblers/mugs for beverages

vii Sports for Swachhata; Local/regional sports
competitions as a platform to spread the message of
Swachhata as a way of life; Zero waste Sports
competitions to be organizedin schools, colleges, Gram
Panchayats, RWAs, Ministries, Departmentsetc., with a
focus on traditionalf local sports.

vii.  Rejuvenation of Neki Ki Deewar/ RRR Centers = Tie up
with local NGOs/ CBOs/ Partner Organizations;

viii. ~ Collection drives for used clothes, books, toys, and other
household items. Partnering with local NGOs/SHGs for
repair, reuse, redistribution, or. recycling, promoting
circularity - '

Citizens
Pol.
Leadership
Institutions

Z5h 261 Sept.

Sports for Swachhata & Post — Event Cleanliness

i. Post Ganesh Visarjan cleanliness at banks/ ghats &
surrounding areas

i. Composting of flower waste/ offenng materials

i. Zero-Waste Sporting competitions to be organized in
schools, colleges, Gram Panchayats, RWAs, Ministries,
Departments etc., with a focus on traditional/ local sports,
followed by a collective cleanliness drive of sports
ground/maidaan .

Citizens

27t Sept.

Clean Tourist Sites: World Tourism Day
i.  Swachh Tourist Spots — Cleanliness drives and focused

interventions for swachhata by the community at high |

footfall areas/Tourist Destinations/Pilgrim Centres,
including Swachh lconic Places; Rejuvenating theselocal
tourist sites as possible sources of revenue generation for
the local community/ULB/RLEB

Citizens
Institutions

4




ii.  Cleanliness of Community Sanitary Complexes/public
toilets., including those at above tGlirist destinations,

ii.  fiumination of the™ASI"Sites/ Key Monuments
(preferably with Swachhata Hi Seva Message);

iv. Advocating and promoting responsible tourism and good
civic behaviour at these sites; _

Swachhata Se Samriddhi '
28t — 29t Sept. ‘Advocacy about sustainable habits of Reduce, Reuse and | Citizens
Recycle, Say No to Single Use Plastics, and inculcate | Institutions
importance and value of the waste i.e., ‘Waste is Wealth’ and B :
‘Waste to Art’ '
i Kabaad Se Jugaad- transformation of waste iftems of use
fi.  Kabaad Se Kala- transformation of waste into pieces of
art; LocalArtcoileges mayalso be included in this activity.
iii.  Plastic Recycling Mela - BWGs — Recycler Connect at
common place (Urban Areas)
iv.  Reuse and Recycling Drives
V.  Assessing & strengthening of forward linkages for Rural
Plastic Waste Management Units (PWMUs)

Note: .
v’ States/UTs invite entries, promote participation,
showcase the best Creations at suitable iocations and
recognize outstanding contributors. Selected entires at

- State level may be suitably felicitated (non-monetary

7. | 30t Sept. SafaiMitra Suraksha Evam Samman Shivir !nstitutiohs
i. Cond uctsingle window health checkups for SafaiMitras & Pol
their dependents Leadership

fi.  Facilitating the linkage of eligible beneficiaries to social
welfare and social protection schemes: providing
protective gear to Swachf;agrahfs

iil. A day with Safaimitras: Felicitate sanitation workers,
interaction / charcha / games, challenges/ Thank You
Signboards/ Banners at key locations,

8. | 18t Oct, Ek Din, Ek Ghanta, Fk Saath Citizens
i Collective Action for Voluntary Shramdaan across the | Pol
country ' Leadership

ii.  Political leadership to lead the initiative and join from Institutions
respective constituencies 7 site of their choice

9.1 2 QOct. Swachh Bharat Diwas
i.  Special Gram Sabhas in Rural Areas- focused discussions on
activities conducted during SHS 2026; awareness generation on SW\
_ rules, 2026 and roles & responsibiiities of RLBs:
i.  Awareness generation on Swachh Seva Aankalan for Rural areas
iil.  Special Council Meetings in Urban Areas
V. Plant trees, planters, shrubs etc. at the cleaned GVPs/CTUs to
nurture urban greens under Ek Ped Maa Ke Naam on 2 Oct. 2026




-V. Cleanliness Target Unit Transformation & Clean Public Places

As part of SHS 2026, all Ministries, States/UTs, Districts, Rural/Urban local bodies, line
departments and CPSEs are requested to initiate Cleanliness Target Unit (CTU)
transformation at the commencement of the campaign and continue the activities till their
complete transformation with a focus on its sustained cleanliness. Additionally, they may
also plan and undertake cleanliness drives across high-footfall public places within their
respective jurisdictions inclﬁding dumpsites at rural areas as CTU. The aim is to ensure
visible cleanliness through citizen participation, responsible waste management,
beautification of public spaces and adoption of sustainable practices, with a special focus

- on improving the operations and maintenance of public and community toilets in urban
areas to ensure that they always adhere to the ‘FACES' parameters (Functional,
Accessible, Clean, Eco-friendly, Safe).

5.1 CTU Transformation

Local bodies are requested to begin all CTU transformation activities at the beginning
of SHS 2026, and continue them as required, depending on the nature and exient of
waste accumulation, resources & time required for its complete transformation.

A) ldentification and Selection of CTUs by Local Bodies/Ministries/Departments

Rural and Urban Local Bodies, CPSEs and Ministries/Departments should identify the
dirtiest, most difficult and neglected garbage spots for targeted and fime-bound
transformation in their areasfjurisdictions. The success of the CTU initiative will depend

8




on the correct identification of sites that require focused intervention. The following
approach may be adopteq: '

* For small villages/locél bodies, at least one difficult hlack spot may be identifieq per
ward/Gram Panchayat, wherever feasible.This may also include a dumpsite in rural

area. -
* For larger villages/local bodies, it is recommended to Pick up as many difficult spots
as possible to ensure visible cleanliness. :
*  Ministries and Departments may take up CTU ldentification within their jurisdictions:
e.g. Railway Tracks, C&D waste dumps along highways; CTUs within school or
hospital premises, etc.

ldentificafion of CTUs by citizens - Use of Swachhata App (for urban areas):
Swachhata App is designed to report ang resolve grievances related to sanitation,
garbage disposal etc. During SHS 2028, Citizens, resident groups, NGOs, CSOs, partner

B) Mapping of CTUs on the SHS 2026 Portal

The SHS 2028 portal will serve as a one-stop interface for Union Ministries, State
Governments, Districts and local bodies to identify and map CTU sites. Once a black spot
has been identified and selected for targeted cleaning, it should be mapped on the SHS
202_6 portal as a Cleanliness Target Unit (CTU)/ Favoar aféra =18, All relevant details
of the identified CTU should be uploaded on the portal, as prescribed.

C) Adoption of CTU Sites and Partnerships

To ensure timely  transformation  of mapped  CTUs, local bodies and
Ministries/Departments may explore and establish partnerships with a diverse range of
entities. These may include CPSEs, Private sector companies, CSR groups, NGOQOs,
RWPPF partners, CSOs, start-ups and technology firms etc to Support technical expertise,
comprehensive management of CTU sites, waste -removal and transportation, site
transformation, beauiification, and post-transformation maintenance.

D) CTU-Site Preparedness & Time-Bound Execution

Alongside geo-tagging and mapping of identified CTU sites, local bodies should
undertake the following indicative comprehensive preparatory activities:

7
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Assess waste accumulation at each CTU,
Upload relevant details on the SHS 2026 portal;
Assess manpower & machinery requirements;
Encourage private organisations and CPSEs to adopt CTU sites;

Arrange safety gear, first-aid kits and PPE:

Provide drinking water for volunteers; adequate safety arrangements at CTU sites.
All local bodies, Ministries and line departments are encouraged to submit ‘Before &
After’ photos of CTU via the SHS 2026 portal.

Additionally, all CTU sites undergoing transformation may also reflect the common
SHS 2026 branding during the period of operations.

E) Community & Political Leadership Participation in CTU Transformation,
Beautification & Maintenance

" Local bodies are requested to facilitate community participation of citizens, resident

groups, youth, students, NGOs, CSOs, SHGs, RWAs and other community-based
organisations for site transformation. and beaut_iﬁcation of reclaimed CTU spots through;

Local mobilisation: Local bodies may issue advance announcements across
wards/Gram ‘Panchayats regarding CTU cleanliness drives, clearly indicating the
location, date, time and nature of the activity, to enable citizens to participate.

Social media and digital platforms can be mobilized to regularly disseminate
information on CTU activities. _

Reclaimed Site Beautification: Following CTU clearance, innovative citizen-led
beautification activities at reclaimed sites are encouraged such as wall paintings,
Waste-to-Art installations, to reflect local culture, festivals, messages on 4 — way
source segregation, no littering, no spitting, no use of Single Use Plastic etc.
Recognition of participation: Exemplary contributions by citizen groups, volunteers,
students, NGOs, SHGs and other community organisations should be recognized at
appropriate forums.

Site Maintenance: Local communities must be encouraged to take responsibility &
ownership of transformed sites which includes monitoring to prevent re-dumping and
re-accumulation of waste, and supporting beautification activities beyond SHS 2026.
Local bodies, Ministries & line departments are encouraged to facilitate
participation of political leadership for CTU site beautification during SHS 2026.




5.2 Cilean. Public Spaces

. Offices, Institutional & Government Establis_hments:

All Government offices, CPSEs, autonomous bodies, cdurts, all institutional & public
buildings. .

* Commercial & Economic Hubs:

Commercial and market areas including haats, mandis, bazaars, shopping compiexes,
industrial areas, and street vending zones.

* Public Spaces & Urban Infrastructure:

Parks, playgrounds, open  spaces, community  halis, anganwadis, mohallas,
neighbourhoods, Sports complexes, and residential colonies/RWAs.

* Educational & Health institutions:

Schools, colleges, universities, coaching centres, hospitals, PHCS, CHCs and other
healthcare facilities,

* Transport & Mobility Hubs:

. Ecologiq::al & Natural Sites:
Sanctuaries, 2008, protected areas, forests, trekking & camping sites, and hills.
*  Water Bodies

Rivers, lakes, ponds, canals, drains, nallahs, waterfronts, tourist-centric beaches, small
river streams and Amrit Sarovar.




* Tourism, Culture & Faith:

Tourist places, heritage sites, museums, pilgrim cenfres, religious places, melas and
festival grounds.

+ Community Sanitary Complexes, Public & Community Toilets:

Community Sanitary Complexes, public toilets, aspirational toilets, community - toilets,
public bathing spaces etc.

Particular attention should be given to ensuring that cleanliness drives do not
result in temporary relocation of waste to another location.

5.3 Clean Public & Community Toilets/ Community Sanitary Complexes:

A) Nudgihg User Behaviour, Citizen-Led Grievance & Vigilance

Citizen-led groups may be encouraged to undertake activities that promote positive toilet-
use behaviour and greater ownership of these assets. These activities may include
awareness campaigns on healthy toilet habits and promotion of responsible use and
upkeep.

Local bodies are encouraged to motivate citizen groups, NGOs, CSOs, SHGs, CPSEs
and other stakeholders to submit grievances and participate in a collaborative
functionality assessment. This includes:

» Assessing cleanliness, functionality and availability of essential amenities;
» Identifying broken or missing facilities;

+ Providing feedback on user experience; and

« Supporting regular monitoring of toilet facilities.

Women SHGs and other community groups may be particularly encouraged to participate
in toilet monitoring, wherever feasible. The indicative checklist includes:

Male Toilet Female Toilet
1. Water Supply/Functional Tap 1. Water Supply/Functional Tap
2. Intact Toilet Seat 2. Intact Toilet Seat
3. Lighting facilities 3. Lighting facilities
4. Ventilators/Exhaust 4. Ventilators/Exhaust
5. Functional Flush 5. Functional Flush
6. Mug 6. Mug
7. Overall cleanliness 7. Overall cleanliness
8. Child/PWD friendly Toilet 8. Child/PWD friendly Toilet
9. Common Dustbin 9. Common Dusthin
10. Intact Washbasin 10. Intact Washbasin
11. Liquid Scap/Soap Bar 11. Liquid Scap/Soap Bar
12. Clean Mirror ' 12. Clean Mirror
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13. Sanitary pad dispensing unit

14. Separate dustbin for sanitary pad
disposal

15. Incinerator for sanitary pad disposal

B) Corrective Action Based on Momtormg by Local Bodies, States/UTs, relevant
Ministries and Line Departments '

The concerned local bodies should use findings from inspections, citizen feedback and
FACES-based assessments (Functionai, Accessible, Clean, Eco-friendly, Safe) to identify
and address deficiencies in tojlet facilities in urban areas. Particular attention should be
given to basijc functionaiity Parameters; i.e. broken or missing facilities, water supply,
lighting, sanitary fittings, cleanliness, accessibility, child/PWD-friendly facilities,
availability of S0ap; sanitary waste bins, sanitary pad disposal facilitieg etc.

relevant Ministries and Line Departments

1. Direct management by the Local body:

2, Outsourcing to SHGs, NGOs or other contractors on Pay-per-use basis with
adequate revenue sharing;

3. Build-Operate-Transfer (B-O-T) arrangements; or revenye generation model,
commercial tie-ups with café or renting out space efc.;

4. A combination of the above models.

11




Vi. Swachh Paathshala - Yuva Engagement

SHS 2026 underscores the role of schools in embedding cleanliness as a ‘sanskaar’ by
schools and educational institutions. By engaging students, teachers, staff, parents and
the community, the campaign seeks to move beyond one-fime drives and foster
‘Swachhata Mein Sahbhag’ as a sankalp for a ‘Swachh Bharat, Viksit Bharat'.

Active engagement of students (preferably Class 6-12) and youth is recommended to be
undertaken through exposure visits or ‘Swachchata Gyaan Yatras’ to waste management
facilities/SLWM facilities created by RLBs/ULBs under SBM (G) 2.0 / SBM (U) 2.0.
Competitions, experiential learning and dialogues may be organised. Additionally, it is
desired that local bodies organize ‘Swachhata Evam Jal Sanchay Samvads’ on
sustainable waste and water management & conservation practices, and awareness on
SWM Rules, 2026. In addition, awareness drives for 4-way source segregation, and
donation drives for books, toys, clothes may be organised within school premises, Art
competitions/wall painting activities may also be organised, with active engagement of
political leadership, school principals, MyBharat volunteers, etc.

6.1 Key Activities

A) School Cleanliness and Shramdaan

Students, teachers, school staff, parents and community members may participate in
cleanliness and beautification activities within and around school premisés such as:

» Cleaning of classrooms, corridors, playgrounds and common areas;

= Removal of litter and accumulated waste and beautification of school premises;

« Cleaning and upkeep of school sanitation facilities by designated school staff;

« Shramdaan & plantation activities by students, teachers, parents and community
members, subject to appropriate safety arrangements.

Note: Students should be encouraged to report deficiencies rather than undertake repairs
themselves.

B) Swachhata Pledge

Schools may organise a Swachhata Pledge (on MyGov or other means) for students,
teachers and staff to reinforce their commitment and inculcate a sanskaar towards
cleanliness, sanitation and hygiene.

C) Swachhata Gyan Yatra:

It is recommended that local bodies facilitate exposure visits to SLVWWM assets created
under SBM 2.0 such as Compost pits, segregation sheds, waste collection vehicle, Plastic
Waste Management Units, MRFs, RRR Centres, composting units, CBG/Bio-methanation

12




* Local bodies shail identify and map functional SLWWM assets created under SBM
(G) 2.0 and SBM (U) 2.0 within their jurisdiction ie. Plastic Waste Management
Units, Segregation sheds, Materig| Recovery Facilities (MRFs), RRR Centres,
Composting Units, CBG / Bio-methanation plants, STPs and FSTPs etc. as
applicable for exXposure visits.

segregation, responsible waste disposal, Reduce, Reuse angd Recycle (RRR), avoidance
of littering and single-use plastics, environmental responsibility & swachhata as a way of
life, greywater/wastewater Mmanagement, reuse of treateq water, and Key provisions of

appropriate political and local leadership as lead facilitators; Schooi Principals, Eco-Clubs
and MyBharat volunteers, and subject experts.

Note:

* Schools are encouraged fo hold the Samvad through morning asSemblies,
debates, classroom discussions and activity-based learning  with active

Participation of students.
13




s Aresource pool of Master Trainers, IEC experts, SHG members and Swachhata
Ambassadors can be identified by local bodies to supervise the discussions in
schools. Political representatives may be invited to act as lead facilitators for the
same. '

e Standardized, age-appropriate IEC material / modules covering personal hygiene,
handwashing . with soap, clean & safe toilets, menstrual hygiene, safe drinking
water, 4 — way source segregation as per SWM Rules 2026, responsible waste
disposal, Reduce, Reuse & Recycle (RRR), avoidance of littering & Single-Use
Plastics, Swachhata as a way of life, rainwater harvesting, greywater / wastewater
management and reuse of treated water, may be disseminated to all schools.

» Documentation of the Samvads including photographs, attendance and key
outcomes must be ensured and uploaded on the SHS 2026 portal.

E) Swachhata Competitions and Creative Engagement

Schools may organise age-appropriate competitons and creative activities around
Swachhata, including essay writing, poetry, painting, poster-making, slogan writing, quiz
competitions, jingle-making, debate, storytelling etc. Themes may include ‘Swachhata
Mein Sahbhag, Swachh Bharat, Viksit Bharat, Waste to Wealth, RRR, Clean and Green
Schools, Responsible use of water, 4 — way source segregation, citizen responsibility for
swachhata. It is also recommended that institutions promote responsible waste
management practices, including 4 — way source segregation demonstrations, Reduce-
Reuse-Recycle (3R) activities, composting demonstrations etc. :

“Note: Activities should be designed to promote participation, cross learning and -
ownership, rather than placing responsibility for sanitation work on children.

VIl.  SafaiMitra Suraksha Evam Samman Shivir

In the past decade of SBM, sanitation workers across the country have emerged as
everyday heroes who work tirelessly to ensure citizens enjoy their right o clean
neighbourhoods. '

g

To honour them and their efforts, it is envisaged that single-window camps/shivirs to
benefit workers and their families may be organized, with the following key activities:
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A) Single-Window SafaiMitra Suraksha Health Check-ups

Sanitation workers and their families may avail of preventive health check-ups and
screening services organised as part of the Shivirs. The health interventions may include
appropriate screening, consultation and referral services as facilitated by the concerned
health authorites and service providers. \Where further treatment or specialist
consultation is required, beneficiaries may be provided appropriate information and
referral linkages to relevant healthcare facilities. -

B) PPE and Safety Gear

Sanitation workers may be provided appropriate PPE kits, safety equipment and
protective gear relevant to the nature of their sanitation-related work. Workshops may be
organized to sensitize workers on the appropriate use & maintenance of safety
equipment.

C) Social Welfare and Entitlement Linkages

SafaiMitras/Sanitation Workers and their families may be facilitated in accessing eligible
Central and State Government welfare schemes. This may include the following, as
applicable:

S.No'| . Aréa of welfare | = ..~ “Name of scheme.. .

1 Housing Pradhan Mantri Awas Yojana (PMAY)

2 Househald fap | Atal Mission for Rejuvenation & Urban
connection Transformation (AMRUT), Jal Jeevan Mission

' (JJM), any State scheme

3 Toilets Swachh Bharat Mission Urban and Grameen

4 Electricity PM Sahaj Bijli Har Ghar Yojana (Saubhagya)

5 LPG PM Ujjwala Yojana

6 Health cards & Health | Ayushman Bharat, PM Jan Arogya Yojana (PM-
Insurance JAY)

7 Insurance PM Suraksha Bima Yojana, PM Jeevan Jyoti Bima

: Yojana )
8 Immunisation Mission Indradhanush
9 | Credit access Swachhata Udyami Yojana {SUY) & bank financing
linkage

10 | Banking PM Jan Dhan Yojana

L Benefits under other Central Govt. & State Govt. will also be considered
for all eligibles

D) Information and Assistance

Information on available health services, welfare schemes, eligibility requirements and
relevant application/registration processes may be made available to SafaiMitras and
their families at the Shivirs. Wherever required, local bodies may kindly ensure
beneficiaries are provided assistance in completing registration or accessing the relevant
service/ scheme,
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E) Felicitation of SafaiMitras / Swachhagrahis / Sanitation Workers

Local bodies are encouraged to organize felicitation drives during the SHS 2026
honouring the efforts -and commitments of all staff, contractual sanitation workers,
Swachhagrahis including road sweepers, drain cleaners etc to honour their efforts and
commitment towards the vision of Swachh and Viksit Bharat. Political Leadership may be
engaged for this.

F) Planning and Organisation of SafaiMitra Suraksha Evam Samman Shivirs by
local bodies, relevant Ministries & Line Departmenis

Local bodies and Ministries should undertake advance planning to ensure that SafaiMitra
 Suraksha Evam Samman Shivirs are organised as effective single-window service
delivery camps.

i Planning with Health Department, Healthcare Facilities and Service
Providers

Local bodies/Ministries are encouraged to establish collaborations with Health
Departments, Government and private hospitals, Clinics, Healthcare facilities, Medical
associations & other appropriate healthcare setvice providers. Such partnerships may
support preventive health check-ups, health screening, medical consultations,
treatment/referral services etc. Occupational context of sanitation workers should be
provided to ensure and enable more responsive health services.

ii. Due Diligence and Field Verification

Thorough field verification and due diligence should be undeftaken before extending
welfare and other benefits to potential beneficiaries. This should facilitate:

» Accurate identification of eligible SafaiMitras/Sanitation Workers/Swachhagrahi;
« Verification of beneficiary details;

« |dentification of family members/dependents, as applicable; and

» Estimating camp requirements; and

« Planning logistics to ensure maximum inclusion. :

+ Appropriate linkage of beneficiaries with relevant services and schemes.

iii. Camp Schedule and Venue Finalisation

The Health & Govt scheme linkage camp venues should be finalised sufficiently in
advance and should preferrably be in the same location, for logistical ease. The venue
should be accessible to the intended beneficiaries and should have adequate

arrangements for registration, health screening, consuitation, distribution of PPE { safety
kit ete.

iv. Mass Dissemination of Key Information

Information regarding the date, time, venue and services available at the SafaiMitra
Suraksha Evam Samman Shivir should be disseminated sufficiently in advance through
appropriate chﬁannels. Local bodies should use multiple channels, including:
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* Direct communication with Sanitation workers/Swachhagrahis;
*  Supervisors and sanitation contractors/agencies;

* GP/Ward-level Communication and local announcements:

* Digital and social media platforms: ang

*  Other appropriate Community communication channels.

Special efforts should be made to ensure that sanitation workers WorKing across different
shifts, locations and employment arrangements - direct, contracted Or outsourced- gre
informed abouyt the Shivirs.

V. Coordination with Employers and A gencies

Local bodies shouid coordinate with agencies responsible for engaging sanitation
worke

Vi.  Documentation and Follow-up
The concerned authorities should maintain appropriate records of:

* Workers (male/female) and family members reached:
* Health serviceg provided:

* PPE/safety equipment distributed:

+ Welfare schemes/entitlements facilitated:

* Referrals made; and

VIll.  Jan Bhaaidari for Swachhata

For Swachhata Hi Seva 2026, it is Imperative that gjj iocal bodies, CPSEs, NGOs, CS0s,
industries, associations and Centra Ministries work together to ensure widespread

fortnight. The aim is to foster a sense of duty within all citizens & transform the way people
perceive and engage with swachhata in thejr daily lives,
A) Sports for Swachhata

Sporting Competitions, with emphasis on traditiona and régional sports, may be
organized acrosg schools, colleges, RLBs/ULBs, RWASs, Ministries and Departments to
promote the message of Swachh Bharat and Viksit Bharat. All events may be organized
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as zero-waste events, followed by post-event cleanliness drives of the
playground/maidaan, with winners felicitated by local eminent personalities. As part of
this, Swachhata runs, cyclathons and marathons may be organized to promote fitness
and cleanliness simultaneously through broad community participation.

B) Swachh Parv, Harit Parv — Clean ‘Festivities:

During SHS 2026, national and regional festivals falling within the period, e.g.,
Vishwakarma Puja, Ganesh Chaturthi, Teej etc. which may be celebrated as eco-friendly
and single-use plastic-free events. Special focus may be given to the use of eco-friendly
alternatives. such as clay idols, responsible management of waste generated during
festivities, and spreading the message of swachhata through art, eco-friendly decorations
and rangolis.

C) General Public Activities:
Citizen participation may be encouraged through the following activities:

v" Zero Waste Events: Organisation and highlighting of zero-waste initiatives at RRR
Centres and tourist spots through digital platforms.

v Door to door awareness by political leadership on 4 —way source segregation
and SWM Rules 2026. _

¥ NGO & SHG Mobilisation: Engagement of NGOs, CS0s and SHGs to connect
with RWAs and local communities for widespread awareness and participation.

v Organisation of Swachhata rallies, flash mobs, human chains, Swachhata
Chaupals to foster local engagement.

v Beautification Drives: Wall paintings and beautification of parks, high footfall
tourist points, roads and flyovers,

v" Swachhata Pledges: Administration of pledges in offices, educational institutions,
public spaces and hefore the commencement of events.

v" Swachh Food Streets (details in Annex 1)

v Selfie Points: Installation of Selfie Points at strategic locations to encourage public
engagement and pride in cleanliness.

¥ IEC Activities: Street plays/nukkad nataks, and slogan writing, poem, essay,
painting and poster competitions on SBM in schools to creatively engage citizens.

¥v" Promotion of home composting and compost distribution drives

v Plastic-Free Initiatives: Promotion of plastic-free practices and use of cloth bags.

v Repetitve public announcements on ‘No Littering’ and ‘No Spitting’

v Rejuvenation of Neki Ki Deewar/ RRR Centres including tie up with local bodies,
NGOs efc. :

¥ Public collection drives for used clothes, shoes, books, toys etc for redistribution

through Neki Ki Deewar & RRR Centres.
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D) September 27: World Tourism Day

* Cleaning of high-footfall areas and tourist destinations, including tourist-centric
beaches, establishments, pilgrim centres ang Swachh lconic Places, along with
Swachhata-related activities at AS| sites, State-protected monuments and rural
tourist sites, may be undertaken on 27t September 2026 for World Tourism Day.

~* Inaddition, SHS 2026 branding be done across high footfalf tourist sites, alongside
illumination  of key AS| Sites & monuments  with Swachhata Hi Seva 2028

X Swachhata Se Samriddhi

the principles of Reduce, Reuse and Recycle.
A) Kabaad Se Jugaad — Waste to Wealth

Transformation of discarded and waste materials such as cloth, paper, plastic, e-waste
etc. into useful, functional, and marketable products for everyday use,

B) Kabaad Se Kaig — Waste to Art
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community organisations may collaborate to create artistic and functional products
from waste.
¢ The following ‘Waste to Art’ installations are suggested:
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Murals:

Large-Scale Murals: Vibrant murals using recycled materials such as
broken tiles, bottle caps, and plastic scraps can be created to depict
themes related to local culture, the vibrancy of urban life, or swachhata
messages.

Interactive Murals: Interactive elements can be included into murals to
engage viewers and encourage them to learn about recycling, ‘Reduce,
Reuse, Recycling’, and swachhata.

Sculptures:

Thematic Sculptures: Sculpiures crafted from metal scraps, old
machinery parts, or discarded plastics can be installed by placing them
in strategically high footfall places, serving as focal points that attract
attention and stimulate conversation about the value of recycled
materials.

Functional Sculptures: It is encouraged that sculptures/ installations that
double as functional elements, such as benches or informational signs
are created to integrate utility with artistic expression.

Decorative ltems:

Recycled Art Furniture: Artistic and functional furniture pieces such as
lamp posts, henches, and planters can be made from recycled materials
to enhance the aesthetics of the chauraha / high footfall location
Seasonal Decorations: Seasonal or thematic decorations for events and
festivals that use recycled materials can also be used fo integrate
swachhata and the habit of cleanliness into community celebrations.

» Local bodies are requested to invite entries for Kabaad Se Jugaad and Kabaad
Se Kala by promoting citizen and youth participation. Details of top two entries
from each category recommended for National-level display (with a letter
nominating the winners under both ‘Kabaad Se Jugaad’ and ‘Kabaad Se Kala’
categories, with details and pictures of their creation) need to be updated on
the SHS-2026 portal.

C) Plastic Recycling Melas across local bodies

* BWGs-Recycler connect melas may be organized at common places across local
bodies. This connect between prominent recyclers and Bulk Waste Generators at
a common venue to help synthesize partnerships and collaborations between
them, in line with SWM Rules 2026.
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* Further, in rural areas, assessment ang strengthening of forward linkages for rural
Plastic Waste Management Units (PWMUs) may be undertaken,

D) RRR Cen'tres & Zero Waste Faciitation

* RRR Centres may be established or strengthened in high-footfall aress. These
Centres should function as community hubs.

* Local bodies should ensure appropriate linkages for collected materfals with reuse,
recycling and processing facilities.

* Wherever feasible, local bodies may document and showcase successful zero-
waste initiatives undertaken at RRR Centres, tourist destinations and other public
spaces.

* Collection drives for used clothes, books, toys and other househoid items may be
organized in partnership with Jocal NGOs/SHGs for repair, reuse, redistribution or
recycling, promoting circularity.”

X. Campaign Roll Qut~ 17t September 2028

As part of the official rollout of Swachhata Hi Seva 2026, States/UTs may consider inviting
the following dignitaries:

* Hon'ble Union Ministers

* Hon'ble Chief Minister of the State/UT »

+ State/UT Ministers, Members of Parliament, Members of State/UT Legislative
Assemblies & political leadership _

* Senior officers of various Line Ministries - Rural Development, Panchayati Raj, Urban
Development, Women & Chiid Development, Education, Health & Family Welfare,
Environment, Forest and Climate Change, Tourism, Youth Affairs and Sports,

* Panchayati Raj Institutions (PRI) - members, Village  Field Functionaries,
SafaiMitras/Swachhagrahis!Sanitation Workers, eminent citizens/ volunteers, SHGs,
RWPFs/ partner organizations, Development Partners, NGOs, and CSOs
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Xl.  Ek Din, Ek Ghanta, Ek Saath— 1st October 2026 -

As part of SHS 2026, simultaneous shramdaan/ cleanliness drives are envisaged to
take place on 1t October 2026 at 8 AM in a “‘Whole of Government’ and ‘Whole of Society’
approach. The general guideline for the same is as follows:

At the local level

v Transformation of CTUs (Fa=odT diaTd 5&15)

v On ground shramdaan and plogging drives can be carried out by citizens, poltical
leadership, SBM Ambassadors, youth groups, NGOs, CSOs, partner organization
representatives, influencers.

Maximum possible participation is requested across all levels.
At the State/UT level

v Voluntary shramdaan drive may be led by Hon'ble Chief Minister, State Minister
v Felicitation of SafaiMitras/Sanitation workers and presentation of welfare benefits
v Interaction between Horn'ble Chief Minister and SBM beneficiaries to be organized

XIl.  Swachh Bharat Diwas — 2nd October 2026

This year, for Swachh Bharat Diwas, all local bodies and districts are requested to carry
forward the following activities: '

» Prabhat Pheris
+ Awards for various competitions/ clean and green mandaps/ RWASs

» Recognition to best performing local bodies / organizations / volunteers/
partners

Districts and local bodies are also advised fo prioritize. visible cleanliness in all public and
high footfall places. It is requested that cleanliness drives take place within 24 hours of
the conclusion of all festivities.

> Special Gram Sabhas (Rural areas)

On Swachh Bharat Diwas, 2nd October 2026, Special Gram Sabhas may be convened
o discuss

= Awareness and sensitisation on SWM Rules, 2026
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= Discussion on Swachh Seva Aankian (S8A) - Presenting self-assessment
findings of Swachh Seva Aankalan followed by modifications if any, validation,
formal resolution ang approval.

* Swachhata Pledge by all members through MyGov,

" Plantation drives under Ek Ped Maa Ke Naam

» Special Council Meetings (Urban areas)

public activities:

* Demonstration drives for 4 - way source segregation

* Awareness drives and sensitisation on SWM Rules, 2026
" Registration drives for Bulk Waste Generators

* Any other activity, as deemed fit by the Council

Xiil.  SHS 2026 Branding

i.  Editable files for ¢ommon branding material for SHS-2026 wiii be shared for mass
dissemination during the Campaign. Indicative branding material is ag follows:
* SHS 2026 logo
* Creatives, banners, hoardings, standees for SHS 2028 reflecting theme of
‘Swachhata Mein Sahbhag, Swachh Bharat, Viksit Bharat'
i. Local bodies, Ministries & partners are requested to adapt these designs as per
- requirement and franslate into local ang regional languages for effective and
Mmaximum dissemination.
ii. " Ministries may adopt an additional Ministry-specific sub-theme aligned to
- their focus areas in addition to the national theme of SHS 2028,
iv. Hashtags for SHS- 2026: #SHS2026 #SwachhataHiSevaZOZG, This will help
" share innovative on-ground activities, best practices, and impacts of cleanliness
drives. -

i. . Design 360-degree advocacy plan for SHS. 2026:
All - State/UT Governments, Centra Ministries/Departments, Rural  Local
Bodies(RLBs)/Urban Local Bodies (ULBs), and CPSEs are requested to adopt a
360-degree multi-media advocacy plan to maximise citizen engagement and
amplification of SHS 2026 as well as the “Ek Din, Ek Ghanta, Ek Saath” initiative.
The advocacy plan may include the following elements:
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v Interpersonal Communication (IPC): Direct community-level outreach
through door-to-door campaigns, SHG mobilisation, school and college
activities, and engagement of community-based organisations.

v Digital and Social Media: Creative digital campaigns may be undertaken
across official handles and citizen-facing platforms to ensure wide
participation in SHS 2026, especially ‘Ek Din, Ek Ghanta,- Ek Saath’,
especially among youth. All stakeholders to utilise social media platforms
for wider outreach like Twitter, Facebook, Instagram, and LinkedIn to post
updates, progress reporis, and achievements. Official X handles:
@SwachhBharatGov, @SwachhBharat, @MoHUA_India  and
@MoJSDDWS must be tagged for wider reach.

v Brand Ambassadors for Mobilisation: Local champions, cultural icons,
and public figures may be engaged as advocates to inspire behavioural
change and collective action. Brand Ambassadors may include celibrities
and artists from Film & Therater, Sports Personalities, Art & Music, Public
Figures, Philathropists, Citizen influencers, local eminent citizens, retired
paramilitary and armed force personnel, Padma Awardees, local NGOs,
CSOs, development partners, youth ambassadors including MY Bharat
Volunteers, NYKS, TULIP Interns etc., bloggers and vioggers.

v Mid-Media Mobilisation; Visibility may be ensured through billboards,
' branding of metro stations, buses, railway stations, waste collection
vehicles, RWAs, malls, and digital display boards.

v Mass Media: Efforts may focus on local channel discussions, television and

"~ radio talk shows, and publication of good practices and success stories to
highlight citizen-led action. it is requested that conventional newspaper
advertisements are avoided.

li. Leadership Engagement: ‘

e As part of SHS-2026, Chief Ministers, State Ministers, Members of
Pariament, Members of Legislative Assemblies, Mayors/Chairpersons,
Gram Pradhan/ Sarpanch, Member of Panchyat, and other political
leadership and VIP representatives across to participate in various events
conducted during SHS-2026.

* Request for physical participation and social media messaging on the key
themes of ‘Swachhata Mein Sahbhag, Swachh Bharat, Viksit Bharat'.

« |nvolvement in on-ground CTU transformation and beautification activities
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XIV. Campaign Réportinq

All the campaign outcomes will be monitored and reported on the specially curated SHS-
2026 portal at (https:/swachhatahiseva.gov.in/).

A) Institutional Framework for Campaign Management

i. Nodal Officer Appointment :

— All Central Ministries/Departments o assign a nodal officer of Joint
Secretary (JS) or equivalent rank to coordinate efforts of the
Ministry/Department, including its CPSEs, subordinate and attached offices
with DoUD & DDWS. The contact details of the nodal officer should be

- communicated by 10th September 2026.

— At the State/UT level, thFe State/UT Mission Directors of SBM-U and
SBM(G) are designated as nodal officers to ensure effective planning for
SHS 2026, overseeing of progress and also review of local bodies.

ii. State/UT Level Co-ordination Commitees (SLCC):
— States/UTs are requested to establish State/UT Level Coordination
~ Committees (SLCCs) under the leadership of the State Urban Development
Minister and Rural Development Minister, with support from the Chief
Secretary. :

— The SLCCs shall oversee the conceptualisation, campaign preparedness,
implementation of SHS 2026, sharing of best practices and daily reporting
on the campaign monitoring portal.

— Regular review meetings at the appropriate level are to be ensured, with the
SLCCs playing a central role in enabling smooth execution of SHS 2026.

iii.  District-level Coordination Committees:
— All SHS 2026 activities across districts are to be monitored and reviewed by
the District Collector, with support from the CEQ Zila Parishad, ADM/District
Officers (Urban and Rural), and other relevant functionaries.
— The District Collector shall ensure inter-departmental convergence, active
participation of all local bodies, and timely reporting of progress.

iv.  For Million Plus Cities:

— In Million Plus Cities, SHS 2026 activities must be reviewed daily by the
Municipal Commissioner/CEQ, supported by senior officials from relevant
departments

— This core group will function as nodal points for campaign planning,
monitoring of daily progress, coordination with State Mission Directors, and
redressal of operational issues. Special emphasis is to be placed on high-
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visibility activities, citizen mobilisation, and
in Million Plus Cities, given their scale and

adoption of innovative practices
national visibility.

XV.

vo
Preparatory Meeting with all States / UTs

Tobe comrﬁﬁnicated -

chaired by Union Ministers separately

2. Meeting of Secretaries of Ceniral [ To be communicated
Ministries/Departments chaired by Cabinet | separately
Secretary :

3. 1st Meeting of Coordination Committees | By 10t September
across all levels

4, IT portal mapping of CTUs By 15% September

5. National-ievel Curiain Raiser 16th September

' Completion of all Preparatory Work By 16t September

Campaign Roll Cut 17t September

Campaign Period

17th September- 2nd October

Nationwide Shramdaan- Ek Din, Ek Ghanta,
Ek Saath

15t October

10.

Swachh Bharat Diwas

2 QOctober

26




Annex 1
Swachh Food Streets (as part of Jan Bhagidari for Swachhata)

wdance DocumentforCIean Street Food Hub’ by F SAI',"é'CIeﬁah:'hS:tFéét=
Foc ub (CSFH) may. be defined. as = “a hub or cluster of 50 ‘or:mo
Jvendc"j'rs;’shb'ps_'/__ﬁ_Stalls__.;ﬁ_;se”_in_g, popular. street food representing -local and regi

ines and méets basic hygiene and sanitary réquirements. | xcludes fine:dining -

The concept of Swachh Food Streets should exemplify the SHS 2026 theme of
‘Swachhata Mein Sahbhag, Swachh Bharat, Viksit Bharat’ through messaging,
branding, and activities. In order to execute the concept of ‘Swachh Food Streets’ the
following key components can be considered:

a. Facility Strengthening

v Focus on public health and food safety protocols, including habit of handwashing,
sanitized eating spaces, no pests/rodents in storage, cooking or consumption
zones etc

v Dedicated waste bins to be installed with clearly labeled bins for segregating wet
and dry waste at various points along the food street

v Seating arrangements is recommended to be made from waste/upcycled material

v Reftrofitting of public and community toilets nearby to ensure 100% functionality

v Focus on area beautification with tree piantation, removal of nearby garbage zones

Itis 'Eéc:b'm* _ 1
_ stationary) should be available for public usage in thesé zones, Regular’

~ cleaning and maintenance of the same to be ensured by the local body

endedthat fulty functional As pirat__iohal:?l'g'ileté {mobile or.

b. Vendor Sensitization for Overall cleanliness

v Dedicated sensitization to street vendors, restaurants & stall owners for systematic
waste disposal into two bins, no littering, hygiene standards etc

c. Schedule for Collection and Processing

v' A daily routine and timeline for the collection of segregated waste to be
implemented to ensure timely removal and processing

v" ULBs to partner with local facilities for composting organic & recycling materials

Operations and Maintenance by SHGs and SafaiMitras

SHGs to be mobilized to oversee daily cleanliness, monitor waste segregation
practices, and manage community engagement efforts. SHGs will also be
responsible for periodic maintenance and community outreach activities.

v SafaiMitras to manage the operational aspects of waste collection, maintain
sanitation equipment, and ensure that standards are upheld.

e
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